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Household Relevancy and Repetition Reduction Among the Most Important Factors

IRVINE, Calif.--(BUSINESS WIRE)--Dec. 2, 2021-- Viant Technology Inc. (NASDAQ: DSP), a leading people-based advertising software company,
and Adweek, the leading source of news and insight serving the brand marketing ecosystem, today announced the results of a joint survey that
examined consumer attitudes towards digital advertising. The exclusive survey, titled, “Can The Digital Ad Experience Be Saved?” is of more than 500
domestic consumers and revealed perceptions of digital advertising experiences, overall attitudes toward personalization, how they feel about the
“value exchange” for personal information, and what consumers are willing to share to get the best possible ad experience.

The survey was conducted in concert with preparations around Adweek’s upcoming event presented by Viant: “What Consumers Want: How to Create
Better Customer Experiences with Programmatic,” where the below findings, among others, will be discussed in depth on December 8, 2021, at 1:00
pm ET. To register for the event and save your virtual seat click here.

Key findings from the survey uncovered that:

Household relevancy is more important than ever: 63% say they pay more attention to ads when they are personalized
to the needs of their households. The top categories for household targeting are CPG/grocery (preferred by 83% of
consumers), travel (63%), autos (60%).
TV is the channel that influences purchase behavior: 55% of consumers say an ad on TV or streaming TV led them to
discover a new product for their household.
Advertising exhaustion is real: 73% of consumers say they see too many ads and 78% are annoyed when brands over
message them.
The best digital ad experiences start with relevancy: Asked to rate various ad experiences, 66% said they like
personalization for the needs of their households, and 65% like personalization for their individual needs.
Focus on convenience: With consumers more concerned about privacy and identity, there must be a fair value exchange
from advertisers for first-party data, and what consumers want is convenience in the form of free shipping (38%) and
loyalty programs (37%).

About Viant

Viant® is a leading people-based advertising software company that enables marketers and their agencies to centralize the planning, buying, and
measurement of their advertising investments across most channels. Viant’s self-service Demand Side Platform (DSP), Adelphic®, is an enterprise
software platform enabling marketers to execute programmatic advertising campaigns across Connected TV, Linear TV, mobile, desktop, audio, and
digital out-of-home channels. Viant’s Identity Resolution capabilities have linked 115 million U.S. households to more than 1 billion connected devices
and are combined with access to more than 280,000 audience attributes from more than 70 people-based data partners. Viant is an Ad Age 2021 Best
Places to Work award winner and the Adelphic DSP is featured on AdExchanger’s 2021 Programmatic Power Players list. To learn more, visit
viantinc.com and adelphic.com or follow us on Facebook, Twitter, Instagram, LinkedIn and YouTube.

About Adweek

Adweek is the leading source of news and insight serving the brand marketing ecosystem. First published in 1979, Adweek’s award-winning coverage
reaches an engaged audience of more than 6 million professionals across platforms including print, digital, events, podcasts, newsletters, social
media, and mobile apps. As a touchstone of the advertising and marketing community, Adweek is an unparalleled resource for leaders across multiple
industries who rely on its content to help them do their jobs better.
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Media Contact:
Karen Castillo-Paff
kpaff@viantinc.com

Source: Viant Technology Inc.

https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.viantinc.com%2F&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=Viant+Technology+Inc.&index=1&md5=7f79a8d623664a269c8a85f14ac53047
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fbit.ly%2F3I4iklS&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=Can+The+Digital+Ad+Experience+Be+Saved%3F&index=2&md5=54e6b51d762cfa128de287ee5310bd77
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fbit.ly%2F3HXQYhj&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=What+Consumers+Want%3A+How+to+Create+Better+Customer+Experiences+with+Programmatic&index=3&md5=04b37c192336d9283f1d3f77af4d31c0
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fbit.ly%2F3d1VFbu&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=here&index=4&md5=ee8caf361e38756b9c0735caefbcdbdb
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3DnGvHV58V58RvdWmYJSbB6cI9wrzdHX2nVF-HIxW8GJiJCqgG116qV8nU_g8ku1bJVvKbXJwt2ARHI5S0OzMNTkkiOWHoaObzrlDSeoxPbmZNSgw1mRfMo-XAvpNfoEIE72zguccceUeHh6KN1sx4X4IfXwEOMJiuFRCe9Z0O3eT2Bj2fIOqtFfRvzWtj9mVuYeWMyZ4qUSzziSwjTnYkfDpZ6wXo7D2BNHRbiW13dFoq8aMy5_6ZUK3APkAVnx-uZf0Tqo5qVVf5V0GDQCwDyB923AekBQi84NuJ-_IWuxMcomGjfE9pcFq2_PXrWf1-&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=viantinc.com&index=5&md5=e62fd09cf1fd3f411d55a4a2b1c3a840
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3DkWqNN_iuTnWLPe4FHD6w2eR45SI7gqXg4JpAZro_y6VWbciCodoMLgYgAW2eCUaqTWX3w_kwE4fZgSOk7IR4sLIcUAVmzqPf8dDW55GAcxPJbKH6QVxkaLVbSsqJ4mlqOiz-c2hBZYezQjPGTwEhXtgOXOJwRdncn4qeFtUjSG9KQAg_Usfdj-QdTfpo3N7P7ZDoIGkWu8kTf5UWQbRpj_2YQ5E9SHKZk7cfVMJOKBI7E9tlYdjbMIP0wbbuJgaQlNh0uEYb4xVrf49MikbSuKU1vN5tCnRjwK19_EXs64ZmlL_EwigP9OrUeer4-vB9&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=adelphic.com&index=6&md5=7c4195507bfcfc07d21a660920fa82eb
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3D37353px13cSSpdarT5P6istXZcaHhwoWzNE0TnHlyYPa97fWlvSzGQde7WtS-8FUTn0O-z11iRD8J_w1UOSg-EiE75PMRuzvNnQkdjBOfxZu8EYSPUmQTACqMH7ABYJgOwUipDhLsrn13HFItAbsRXA-IsfkNqdpJ3RBpmLSu7zLjOblW1eMW8PZAA6Kob2y-K_0rciM1J6E3gS9a0SVPbyQHrDuO7Yo2-iYby02Kt67EJsJVarAfAJS-qqS8eHk9YTWUcurXmItP9BZckof2ZcnCj1jVisvHo1wEI9CyNld4LaXEMkdT2BjgcJonNKv9Cxp0YdRAuLUCiM8g-VNHFcJGJbyDM8BBJOGcI0otL2mlI0VNoWbTFpansnXNpqkbDi4EAcB3nD4QWAmaa-IT2aeeHkO-f_qLmXUIpgbsFlB6kT8Fejf3m4Qyb-ME33y&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=Facebook&index=7&md5=c2d0d4ca68b6435bca7b5723febcc0f2
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3DvvlixFlGXCfzy7PA9Bl5TIUjKxq4SL7yDtL8GmyuYWb5GlwOkmwuGwyVkdYuvtRey3fUh8OIMGQJyjI995c40GiL_2WxxNROXX_o4V27wubcaazAZv2yDKiq18r2V_BgBgCJMSx2dBSRDqNpA11dMzpJftoDcvSPRUYb6U1lkAa1xpr5tEZd2mkL3e2-hwPqowA0EFCniq6akZ-zEAhWALVbzcVjT7uVI5735Oe3OJVFgW4XavZrxYxwhRdCBMQQCXTeGBcay4Zly8ROgsRDLPclu7WEHmyIbxDu0alC-jskDGz6r7dNqQkv1hQaeOfJ8QXBbZfkTKRBeyxhIUZ01HWHi_-gnwFMFMK8HGR2NC6WsSVVm-X6UYEk_Bp1QraToJsuW-y0PB4sH124HWqfDNB0wv2M3ffUa8bm_gihYX2cy0uGYcyqwGelPpmOVwwk&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=Twitter&index=8&md5=8bea655bd256b29250754deb7f4c41c6
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3DQq6iJvGD3qSNLnBcEGVQR0EPAi3-kRZNCyzAg286mEl6wcPb5iNs0bdSta6QofbAnprWfi7NPcYbGOE8EthDmRGsRHMrKxMWPBn1EJwlbF4WQehjsHNER1xpEJA2kq05JpPsQrADLlMtWx_EUsy7kZDhHDahRiAdJXxbN2655okD9KNr7AedSForgApqXqdfOBz04zZTedSMd_sTdkjZzUi7RVrhOY4gP0YvLP9rf2ad-HGVSFAUu-gulduSXwaxEHZ9rCwIrWqKpChFWRk5ZsaI5LPyqhTlCi_dcb0Wp_PBJEAJfOntuqHh-MBTQmR7hBXdU1NKGavv1-c1wDuEkyjXdtGZwiupAn_VS_bwbLAnEOVJV9y9Yw5JXKKHQf1uVrpx2kJrG6B61dY1eoKz5bY3atLtYnkTwyYxvnmbSEqKhVr2Re1zblP7ZPXJoeK7&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=Instagram&index=9&md5=d396a4c6864a48247ce1f4af4432d2e3
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3DQZaO0WY0aGFG4y0i4vc5czylkfCW_QfHseJSSVD1PG0kfXgCJs00TIo7dycNQpIIQRtigW5q7u_s20HoS67UmKDu6aymwULviRwzL-TCPAXuME11dMUA9jh_fbt6cF4Jo5XLL8PTobAzw45CMJvG-aqqkUPaQ-nJ_wk5RAhA2EhiurhJMbygQh9B6GE81jovbTlLCE9hpC5ksC1l29gTMvXDbjMYNUEtmXw9GCZJWOPh7DWj0dnKu24urbRbqUA4p2P8EfUEdMf6FGDm-w9_CJ0QAW5xwZMpzyNOSMOBo6HxoJFJIBmzTCCEyYwcwlIk2ysTshSWETcZUZaAOu4_DzLXpMR9WrO11oDlUpZWw-8%3D&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=LinkedIn&index=10&md5=ff90d2435780d4ca3853980e24e7ebd6
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.globenewswire.com%2FTracker%3Fdata%3DX7aU583_yLvtOVSgo4QPid9_YYBeeVsoowi5tohr9TJ8uk5MA385u4_BVzcSuKUxLJdCJjYToXBRdYDVOI2ca7-ruzh22hfzuC0qeWCroa2TFeXHzsCu10SfyxKg8XufRURu82aBqpEtklAx6Ud03tM1yyftiKArAmpEdTHyWqw_NMCmmluahS6m3F6QqYrJK4dBdaot-1RqLakwDBzL5hAQl9ngMF2LWkoRnbYJQe1-32NavhHTWr8CkXJN32sjd1bkXYt0iotC_ZVMp-lb9oRlv8ITRCwGM2dv6D7zTG2n_023NQXC0j-e3jg_IY2NrYKrQ9wj078ccARj4JWfQlZgpPb_c3xF0rxkP55TIdw%3D&esheet=52543212&newsitemid=20211202005049&lan=en-US&anchor=YouTube&index=11&md5=d92a372a1448eca27dab009c09604d64
http://businesswire.com/
https://www.businesswire.com/news/home/20211202005049/en/
mailto:kpaff@viantinc.com

